
 
 
 

Dubai Media City Tenants: 
An analysis of the value chain 

 
 

Arab Advisors Group  
Media Strategic Research Service 

 
August 2004 

 
 

Analyst: Abedalrahman Pharaon 
    

 
Arab Advisors Group 

 
 

PO Box 2374 
Amman 11821 - Jordan 

Tel. 962.6.5828849 
Fax. 962.6.5828809 

arabadvisors@arabadvisors.com 
 

www.arabadvisors.com 
 



 
Copyright notice: Copyright 2004 by Arab Advisors Group. All rights reserved. No material 
contained in this report may be reproduced in whole or in part without the prior written 
permission of the publisher. The information contained in this report has been obtained from 
sources we believe to be reliable, but neither its completeness nor accuracy can be guaranteed. 
Opinions expressed are based on our interpretation of the available information, and are subject 
to change. 
 
Feedback: Our clients’ satisfaction is of our utmost concern. We welcome all feedback regarding 
our research and products. Please send us your notes on this report, what you found useful in it 
and future research directions that would help you in your business. Send feedback emails to: 
arabadvisors@arabadvisors.com 



Table of Contents 
 
Section I: Executive Summary ...........................................................................1 
 
Section II: Dubai Media City ..............................................................................2 
 
Ownership and Profile .......................................................................................2 
 
DMC’s Affiliates and Initiatives ...........................................................................3 
 
Section III: Dubai Media City Tenants.................................................................6 
 
Section IV: Production and Post-Production Companies.........................................8 
 
Section V: Distribution Companies....................................................................12 
 
Section VI: Promotion and Advertisement Companies .........................................14 
 
Advertisement Companies ...............................................................................14 
 
Section VII: Broadcasting TV and Radio Companies............................................17 
 
Dubai Media City Broadcasting Services ............................................................20 
 
Section IX: Multimedia Companies ...................................................................21 
 
Internet Delivery and Multimedia Companies .....................................................21 
 
 



Table of Exhibits 
 
Exhibit 1: Required Documents for Individual Applicants .......................................6 
Exhibit 2: Required Documents for Non-Individual Applicants ................................7 
Exhibit 3: Major Production Companies ...............................................................8 
Exhibit 4: Multi-Segment Production Companies ..................................................9 
Exhibit 5: Percentages of Production Companies ..................................................9 
Exhibit 6: Major Post-Production Companies ......................................................10 
Exhibit 7: Multi-Segment Post-Production Companies .........................................10 
Exhibit 8: Percentages of Post-Production Companies .........................................11 
Exhibit 9: Major Distribution Companies............................................................12 
Exhibit 10: Multi-Segment Distribution Companies .............................................12 
Exhibit 11: Percentages of Distribution Companies .............................................13 
Exhibit 12: Major Promotion Companies............................................................14 
Exhibit 13: List of the Major Advertisement Companies.......................................14 
Exhibit 14: Abu Dhabi Satellite TV ....................................................................15 
Exhibit 15: Emirates Radio 1 ...........................................................................15 
Exhibit 16: Media Concepts (Video Led Boards)..................................................15 
Exhibit 17: Middle East Economic Digest (Full Color Page) ...................................16 
Exhibit 18: Broadcasting TV Companies ............................................................17 
Exhibit 19: Multi-Segment Broadcasting TV Companies.......................................17 
Exhibit 20: Percentages of Broadcasting TV Companies.......................................18 
Exhibit 21: Broadcasting Radio Companies ........................................................19 
Exhibit 22: Multi-Segment Broadcasting Radio Companies...................................19 
Exhibit 23: Percentages of Broadcasting Radio Companies...................................19 
Exhibit 24: Internet Delivery Companies ...........................................................21 
 
Exhibit A1: DMC License Categories..................................................................22 
Exhibit A2: Annual License Fees .......................................................................25 
Exhibit A3: Open Offices Fees ..........................................................................25 
Exhibit A4: Executive Offices Fees Per Year .......................................................25 
Exhibit A5: Executive Offices Sizes ...................................................................25 
 


	Analyst: Abedalrahman Pharaon
	Arab Advisors Group
	Table of Exhibits

